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Our Mission  

Valuing Idaho’s recreational outdoors and public lands is vital for businesses, our state’s 

economy and our quality of life.  Idaho Business for the Outdoors’ (IBO) mission is to 

provide a collective, non-partisan business voice in support of the investments, jobs, 

innovations, revenues and wellness benefits sustained through the preservation of 

Idaho’s outdoors.    

  

Business Case  

Uniting a diverse network of business voices, our 

organization advocates, educates and supports research and 

policy to secure the business advantage Idaho’s outdoors and 

public lands represent.  As outdoor amenities become both 

increasingly desirable for quality of life, and increasingly 

scarce elsewhere, IBO sees tremendous value in safeguarding 

our outdoor assets.  Too often, Idaho’s leaders hear only 

about the economic value in selling off and commercializing 

public lands and outdoors. We believe a healthy long-term 

economy goes hand in hand with access to preserved public 

lands and outdoors:    

  

• Our recreational economy generates $7.8 billion in consumer spending and 

$2.3 billion in wages and salaries   

• 79% percent of Idaho’s residents participate in outdoor recreation   

• Quality-of-life benefits attract workers and businesses to areas with outdoor 

amenities   

• Tremendous health benefits are associated with outdoor lifestyles  

• Increased employment growth and increased personal income are associated 

with states with more public lands   

 

As a coalition of Idaho’s leading businesses and innovators, IBO believes our public 

lands, farms, ranches and outdoors are vital to our quality of life and our state 

economy. Our scenic bike trails, rivers, lakes and mountains are our playground. Our 

working farms and ranches help put food on our tables. Our outdoors are a valuable 

marketing tool for Idaho businesses trying to attract and retain skilled employees who 

could live anywhere.   
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While scenic trails, rivers, parks, lakes and mountains are our playground, the total 
economic value of our outdoors remain largely unmeasured and undervalued in 
Idaho.  Nationally, the Bureau of Economic Analysis (BEA) published its first report in 
February of 2018, showing how outdoor pursuits like skiing, biking and boating ripple 
through the U.S. economy.  Our U.S. recreation economy accounted for 2.0 percent 
($373.7 billion) of current-dollar GDP in 2016.  This initial outdoor recreation satellite 
account does not measure the value of outdoor recreation by state.  We need this kind 
of data in Idaho, as well as the engagement of a broader set of stakeholders as we try to 
advocate for the total value of our public lands and outdoors. 

The historical lack of detailed state-specific data regarding outdoor recreational 
activities continues to handicap Idaho, our private and public sector, as well as our 
state overall. With an abundance of outdoor amenities and public lands (63%), our 
Idaho way of life and diverse state economy depends on our ability to maintain our 
lands. IBO needs your support in building a strong and diverse business voice to 
support research that measures the value of our outdoors in supporting investments, 
jobs, innovations, revenues and wellness benefits.  More data helps us plan, grow, and 
properly fund the outdoors as a dynamic and vital part of our Idaho economy.  

Conservation Spending 

Over the last 15 years Idaho has consistently averaged lower in per capita conservation 

spending than its neighboring Pacific Northwest States1. This comes as a surprise for two 

reasons: 

 

First, Idaho has the 4th highest percentage of public lands in the United States- 

States ranked by percentage of public lands as of 2018: 

-Alaska 89.2% public lands 

-Nevada 81.6% public lands 

-Utah 70.4% public lands 

-Idaho 66.6% public lands 

 

In addition, Idaho's lands are considered home to some of the most pristine ecosystems and 

nourished land in the lower 48; managing the largest area of protected wilderness in the 

nation, the highest elevation spawning habitats for wild salmon around the world, and 

multiple dynamic biodiversity hotspots.  

 

Second, in 2016 The Idaho Department of Parks and Recreation and the Department of 

Economics at Boise State University (BSU) reported these highlights from their research on 

economic impacts of state parks on our rural cities and counties:  

• For every tax $1 invested in Idaho state parks by Idaho taxpayers, $54 are returned 
to Idaho in economic activity, representing a significant return on investment 

• Sustain 3,039 jobs; generate $88.6 million in wages, salaries, and benefits  
• Visitors spent an estimated $127 million on groceries, meals, fuel, lodging, 

recreation, retail and other items in communities near the parks 
• Accounts for $184.4 million of the State’s output of goods and services 

                                                           
1 The Trust for Public Land. Conservation Almanac, 2018. www.conservationalmanac.org 

https://bea.gov/newsreleases/industry/orsa/orsanewsrelease.htm
https://bea.gov/newsreleases/industry/orsa/orsanewsrelease.htm
http://www.conservationalmanac.org/
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Falling behind in conservation funding means missing out on millions of dollars of revenue 
from our greatest natural resource - our outdoors. Over the last 3 years Idaho has averaged 
$4.11 for per capita conservation spending while Montana has averaged $35.342. 
Additionally, Montana, Oregon, and Washington have large state incentives for local land 
conservation, substantial state investment in the sustainability of their outdoors, public-
private partnerships regarding restorative land use, and conservation tax credit programs. 
This gap reveals complications in Idaho’s ability to capture and sustain revenues created by 
its outdoors to maintain the economic vitality of the state and high quality of life of its 
constituents. 

 

 

 

 

                                                           
2 The Trust for Public Land. Conservation Almanac, 2018. www.conservationalmanac.org 

 

Population and conservation dollar records for each state are taken from Conservation 

Almanac. The Conservation Almanac uses parcel-based information to record public 

dollars spent on federal, state and local land conservation. No land acquired through 

NGOs or private organizations are included in the report. Additionally, the Conservation 

Almanac only includes land that has been permanently conserved.  

http://www.conservationalmanac.org/
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It is our intention to make more research and data like this available for our members 

and community to use to better support advocacy and additional education and research 

needed to value and measure our outdoors as an economic and quality of life asset.  

 

 

 

 

    


